HOW DO YOU ADVERTISE TO SOMEONE
WHO IS CONSCIOUSLY TRYING TO
AvOID ADST

YOU DISGUISE YOUR ADYY

Fropucr FLACEMENT IS
DEFINED AS THE PHYSICAL
EMBEDDING OF COMMERCIAL
GOODS OR SERVICES AS
PROMOTIONAL ADVERTISE-
MENTS WITHIN FILMS, TY
VIDEOGAMES, COMICS, ETC.

THE GENTIUS OF PRODUCT
PLACEMENT IS THAT T MIGHT
HAVE BEEN BOMBARDING YOU
WITH ADS WHILE YOU wWON-
DEFED HOW ONE CAN ADVER-
TISE TO SOMEONE TRYING
TO CONSCIOUSLY AvOID
Aapsrt

THIS IS S0 METAS




DURING PRODLICTION OF STEVEN SFPIELBERG'S “ET, AMBLIN FrRopLUC—
TIONS CONTACTED Mars, TNC ABOUT CONSIDERING SOME SORT OF TIE-IN
BETWEEN THEIR MEM'S PRODUCT AND THEIR FILM. FOR WHATEVER FEASCW,
Marps INC, DECLINED THE PROFPOSITION AND THE OFFER WAS THEN

TURNED TO HERSHEY'S, WHO WENT FOR IT.

Now THINGS AT THIS FOINT IN TIME WENT DOWN A LITTLE DIFFEFENTLY
BECAUSE LTKE I MENTIONED THE POTENTIAL OF PRODUCT FPLACEMENT HAD
NOT YET BEEN FULLY FEALIZED AND ACVERTTSEMENT AGENCIES HADN'T

FEALLY TAKEN AS MUCH NOTICE, TO THE FOINT THAT MARS EVEN DECLINED
THE OFFER. COMFPANTES NOWADAYS SPEND LITERALLY HUNDFEDS OF THOU—
SANDS OF DOLLARS TO HAVE THETR FRODUCTS FLACED IN A MCVTIE. HER—
SHEY'S DIDN'T ACTUALLY HAVE TO FPAY ANY MONEY TO HAVE THEIR FRODUCT
PLACED IN THE FILM, HOWEVER THEY AGREED TO PROMOTE “ET AFTER ITS
FELEASE WITH A MILLICN DOLLAR CAMFPAIGN, IN FETUREN THEY COULE USE
E.T IN THETR CWN ADVEERTTSEMENTS SO IN A WAY WE CAN SEE THE Sym-—
BICTIC FELATIONSHIF CRFEATED HEFE, AFTEE ALL IF THETE FHRODUCT wollp
EBE IN THE MOVIE, AND THEY COULD USE THE MONVIE IN THEIE ANEETISES $
MENTS, THEN IT WOULD BE IN THEIE ABSCLUTE BEST INTEFEST TO ALNVEERE—
TISE THE MOVTIE TO THE BEST OF THEIR ABILITY WHAT A GENIUS MOVES $

WHAT HAVE YOU
ponEe?Y
MONSTER.

AND CH BOY IR IT Far ofFff THEFE IS A BIT OF DTISAGFEEMENT IN
HOW MUCH THETE SALES JUMPED EXACTLY BUT WITHIN TWO WEEKS OF
THE MCVTE'S FREMIEFE, FREESE'S FIECES SALES WEFE DESCEIBED AS
TEIFPLING, OF EXFERIENCING AN B5% INCFEASE, THAT IS SIMFLY IN—
CREDTIBLE FFOM ANY WAY YOU LOOK AT IT.

AFTEE ALL, UFP
LNTIL THE MCONTE CAME OUT, REESE'S FIECES HAD BEEN NOTHING MOFE
THAN A MILDLY SUCCESSFUL CANDY AT BEST, AND NCW IT WAS BEING

BOUGHT BY THE HANDFULS, THIS wWAS NO COINCIDENCE, THE FRODUCT
PLACEMENT WAS DIFECTLY FESPONSIBLE.




HUSH IT OF THEY'LL

PULL THEIE FUNDING
LETS LoGk Aar “TEENAGE MUuTanT NINJA TUETLES™, ANYONE WHO CHEESE

WATCHED THE MCNTES OF THE CARTOONS, KNCWS THAT THE TUFRTLES AGAINT

LOVED THEIR FIZZA AND WHAT A PERFECT OFPPORTUNITY THIS WAS .
NOT ONLY FOR DomMING's FIZZA BUT EVEN MOFRE SO FOR FIzza Hur.
BoTH COMPANTES HAD THEIE FPRODUCTS FLACED TN THE MOvTES (THE
TURTLES ATE A LOT oF FIZzA), BUT FIZzZA HUT FEALLY TOCK IT TO
THE NEXT LEVEL HEFE. FTIZZA HUT FUT COMMEFRCIALS TNVOLVING THE
TURTLES AND THEIRE FRODUCT AT THE BEGINNING OF EVERY VHS
COPY OF THE MOVTE, NOT ONLY THAT BUT THEY INCLUDED COUPONS
FOR A FFEE PEFSONAL FTZZA WITH EVERY VHS.

IN THE EARLY 1220's THE TURTLES PERFORMED AS A
:_&, BAND IN THE INCRECTBLY SUCCESFULL “ComMInG OUT
ey Xy, hOF THETE SHELL TOUE", THTS ONLY SERVED TGO FUR—
Sotar 0 SRRSO THER CEMENT THEM AS THE CULTURAL PHENGMENCN
’ THEY HAD BECOME, AND GUESS WHO SPONSORED THE
ENTIFE MARKETING CAMFATIGNT FIzzAa Hutl T THE
AMOUNT OF $20 MILLION poLLARSY Now THAT
SEEMS LIKE A GIGANTIC AMOUNT OF MONEY TO
SFPEND, BUT THE TOUR ITSELF MADE NO ATTEMFT AT
HIDING THAT FPIzza HUT wAS THE DEIVING FOFCE
BEHIND THE WHEEL HEFE. AT SOME POINT DURING THE
CONCERTS, A FTZZA HUT SPOKESMAN WOLILD GO ON
STAGE AND SFEAK ABOUT HOw FPZza HUT was so
THRILLED TO GET HOOK UF THE “THE WORLD'S
NUMBER ONE FIZZA EATERS WITH THE NUMBEERE GNE
FIZZA COMFPANY IN THE WORLD, F1ZZA HUT" MIL-
LIONS CF KIDS WERE JUST LIKE ME, WANTING TO BE
A NInJA TURTLE AND FEADY TGO CONSUME ALL THE
Frzza HUT IN THE WORLD FORE IT.

PSS S

Bur tHars NoT ALL oF IT, PTZZA HUT EVEN WORKED ITS WAY
INTO THE TMNT vIDEOGAMES FOE THE NINTENDO ENTERT ATN-
MENT SySTEM, IN THE EARLY 1290/S THIS was UNHEAFD CFf
NoT ONLY DID WE SFEND HOUFS FPLAYING THESE GAMES AS
KIDS, AND STARING AT THE CONSTANT BARRAGE OF FIzza Hur
IN-GAME ADVERTTSEMENTS, BUT WE ALSO GOT COUFPONS WITH
THE GAME TO FUFTHERE SEND US DOWN THE GOOEY CHEESY

RABBIT HOLE. .




ONE FEASON PRODUCT FLACEMENT IS SPECTALLY DANGEROUS TS BE—
CAUISE THEFE AFE NO FEGULATIONS FEGAFRDING FRODUCT PLACEMENT
IN MOVIES.S COMMERCTAL ALEFT, A NFO FOUNDED Br FALFPH NADEFR,
HAS SAID THAT FRODUCT PLACEMENTS AFE “DECEFPTIVE AND LACK
BASIC HONESTY WHILE CALUSING REISKS TO CONSUMERS™ AND YET THEY
AFE NOT FEGULATED BY THE FEDERAL TRADE COMMISSION, WHICH IS
IN CHARGE OF FEGULATING ADVERTISEMENTS ON PRODUCTS AND SER-
VICES. T USE AN EXAMPLE, LET'S PERETEND MAFLBOFD WANTS TO AD—
VERTISE THEIF CIGAFETTES, AND THEY WANT THEM TO ExXUDE “COOL".
LET'S PICTURE AN AD IN WHICH A HANDSOME YOUNG MAN, RIDES HIS
MOTOFCYCLE, HTIS VERY ATTRACTIVE GIFLFRIEND RIDING WITH HIM,
THEY PULL CWER ON THE SIDE OF THE FDAD, AND LIGHT UF A MALBORD
CIGAFETTE, THEY AFE THE EFTTOME OF COOL, WE WANT TO BE THEM. YET
BEFORE THE ADVERTTSEMENT ENDS, SMOKING MaA" CALUISE CANCER
SHOWS UFP ON THE SCFEEN AND THE TLLUISTION SHATTERS. THAT IS
FARTLY DUE TO THE FEGULATIONS IMFPOSED UFPON THESE ADS, NOW
THEN, LET'S TAKE THE ExXACT SAME SCENE IN A MOVIE. FICTUFE JAMES
DEAN, GF BRAD FPITT, RIDING THEIE MOTOFRCYCLE, PULLING CVER,
LIGHTING UF A MALBOFRD CIGAFETTE, AND NO CANCEE WAENING THIS
TIME. WHrT BECAUSE FILMS DO NOT SOLELY ATTEMFT TG SELL THE
ALIDTENCE ON A SINGLE FRODUCT OF SERVICE, LIKE AN AD DOES, AND
THEFEFOFE WOULD BE FEGULATED By THE FCC, BECAUSE THEY DOW'T.
THEN DIFECTORS AND PRODUCERS HAVE COMPLETE FREEDOM TO EMBED
FRODUCTS INTO THEIE FILMS AND FOFETEAY THEM HOW THEY WISH.
THIS IS AN ADVERTISEMENT COMPFPANTES DFEAM COME TFRLUES
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